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Market Gaps that Farmers See
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Nursery (ornamental annuals & perennials; food producing _
perennials; fruit producing annuals)
Hatcheries [ 52%
Meat processors [I52%
Slaughterers [18%|
Fruits and/or fruit products [IN24%
Value-added processors [I24%
Nuts and/or nut products [NS79%

Marketers and/or distributors [N26%|

Local non-dairy milk alternatives [S5%

“Other” Answers:

» Poultry Processors

e Fresh Meat & Fish in retail

» Food hub space

« Veterinarians

 Distributors for frozen products
« Smokehouse

« Composting facility



Farmer/food producer market channels
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